
ISME Visual Identity Guidelines 
 

Purpose: To protect the integrity and professionalism of the ISME brand in 

the marketplace. 
 
What are these guidelines? 
 
These are a set of guidelines explaining the correct treatment and representation of 

the business identity of ISME. It is important that there is 100% consistency in the 

delivery of the brand to the external marketplace to avoid looking unprofessional and 

undermining the ISME offering. 
 
The stationary examples in the accompanying Visual Identity guideline document 

serve only as templates for placement and treatment of logos, variable information 

such as Directors names, telephone numbers, etc. should be checked thoroughly at 

each reprint stage. 
 
Master Brand 
 

The logo should always be accompanied with 

the descriptor line; 
 
The INDEPENDENT BUSINESS 

ORGANISATION on all stationary items as shown. 
 
This descriptor is always to be used in Caps format, 

with the word INDEPENDENT to be in italics as 

shown. 
 
Other options allowed in different scenarios are: 
 

1. The logo and descriptor line all in White 

reversed out of Red/ Blue or Black.  
2. The logo and descriptor line all in black on 

a black and white document.  
3. The logo and descriptor line in gold on 

diaries and other promotional items. 
 

No other colour variations are permitted. 



Logo placement: 
 

1. On promotional flyers including affinity scheme flyers, the ISME logo should 

ideally appear in a prominent position on the front page of the document. Where 

the logo is the only one represented, it is best placed on the top left hand side or 

on top centred.  
2. Where the ISME logo is jointly represented with another third-party logo, it 

should appear in the top left hand side of the opening page and all 

accompanying pages and should be at least the same size as an affinity scheme 

provider’s logo if not greater. 
 

The Pantone Colour references are: 

RED – Pantone 7621C 

 
Blue – Pantone 549C 

Also acceptable as: 

1. The logo and descriptor line all in White reversed out of Red/Blue or Black  
3. The logo and descriptor line all in black on a black and white document.  
4. The logo and descriptor line in gold on diaries and other promotional items. 

 
 

 

Usage of materials: 
 

1. Under no circumstances should ISME logo be redrawn or approximated as part of a 

reproduction process. The correct logos are available both as eps and pdf file 

formats to ensure all third party suppliers reproduce in a consistant manner.  
2. All documents leaving the business should contain the correct appropriate logo, 

no staff member should cut and paste from any other sources.  
3. Any communication leaving the business, including letters, invoicing, emails and 

fax transmissions should contain an approved logo.  
4. As a minimum the corporate letterhead should be used in all 

external communications  
5. The correct ISME logo will be located on the shared drive of the ISME IT system for 

use by staff in non standard type communications, such as one off flyers or 

Powerpoint presentations.  
6. Descriptor Lines 
 

6.1 For stationary pack materials including: letterhead, Business Cards, 

Envelopes, Compliment slips and Invoices the line “Irish Small and Medium 

Enterprises Association.” Should be used as part of the logo. 



 
6.2 For all other purposes the line “The Independent Business Organisation” should 

be used in conjunction with the logo.  
6.3 Other tag lines may arise from time to time but should only be used with the 

agreement of the chief executive. 
 
 

 

There are different materials currently in use from different suppliers to ISME so there is 

a need to check for and introduce this level of consistency at the next available print 

runs. 
 

All third-party suppliers of these services should receive a copy of these guidelines 

and be expected to conform to the production standards within. 
 

It is highly recommended to refer to printed samples to check for consistency with 

suppliers as something like a change of printing process, machine operator or type 

of paper can lead to colour variations. 
 

In the case of a first-time design and print job, a full colour mock up and layout 

should be provided by the supplier for approval in advance of the main print run. 


