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For the third consecutive year Bibby Financial 
Services has sought to examine attitudes 
among Irish businesses across a range of 
issues related to potential and on-going 
export activities. Our aim is to understand the 
factors that determine a business’s propensity 
to export and the barriers and triggers to 
exporting.

As previously, a questionnaire was developed 
and included in Behaviour & Attitudes 
Business Barometer which uses a nationally 
representative sample of 350 business 
owners/managers.

The findings of the survey are contained in  
this report, and, more specifically, detail:

• General confidence levels

• Level of contact, interest and perceived risk  
in exporting to international markets

• Attitudes to government’s support to 
businesses in regard to exporting

• Funding options being used

Preface
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This Irish Exporting Landscape Report 2013 
explores attitudes among Irish business 
employers across a range of exporting issues. It 
is the third such report we have commissioned 
looking at Irish businesses’ appetite for 
export in general and this year also focusing 
on the levels of interest and perceived risk 
in exporting to international markets along 
with the attitudes to government’s support to 
businesses in regard to exporting. 

The business outlook for 2014 is starting to 
look optimistic with the research indicating 
that we are moving in the right direction. 
Business owners are feeling more confident 
and the evidence suggests that we have 
reached a turning point. Exporters are also 
faring better than indigenous companies with 
their recovery well underway which is a good 
indicator for the rest of the year. Last year many 
business owners were cautious about the year 
ahead however the business community are 
now looking forward to quarter three with 
considerable confidence with close to half 
of exporters expecting business to be higher 
than for the same period last year. The outlook 
is considerably more positive than last year 
(+11% v +29).

As businesses look forward to the remainder 
of 2013 the key business priorities are sales 
and keeping costs to a minimum and improving 
profitability. Compared with a similar period 
last year there is a much greater focus on 
developing new areas of business, growth and 
attracting new customers. 

It is also good news that those surveyed show 
a greater interest in exporting than previously. 
In addition to greater numbers showing an 
interest in exporting, there has also been 
significant growth in export sales amongst 
those companies that are exporting. Just over 
half of these companies now say that their level 
of exports has increased compared with only 
13% stating it has decreased. Last year there 
was a more balanced situation on this index 
and clearly therefore the growth is significant. 
That growth appears to have emanated from 
the Eurozone and looking forward, the evidence 
suggests that this will continue mainly because 
the perceived risk of exporting to ASEAN, BRICS 
and MIKT (Mexico, Indonesia, South Korea and 
Turkey) regions is extremely high. 

Out of those non-exporting companies the key 
barriers to entering export markets include 

lack of resources, lack of government support, 
lack of expertise on the ground and access 
to finance. In terms of encouragement and 
incentives to drive businesses to consider 
and enter export markets there have been 
some significant shifts in the views of Irish 
business owners about what is required. There 
are four areas that are equally important and 
these tend to revolve around government 
support across the practicalities in the target 
export market, bursaries to encourage trading 
and help evaluate prospects. We also found 
that companies do not rate the government 
performance very highly in terms of providing 
support and assistance to export. Overall only 
15% of all companies think the government 
is doing a good job in this area. There is a 
very clear indication that business owners are 
feeling let down by the lack of government 
support and that more work needs to be done 
to provide crucial support.

Of those surveyed who considered themselves 
to have the potential to export the most 
popular types of funding mechanisms used 
include bank overdrafts , personal savings, 
credit cards followed by bank loans, financial 
assistance from friends and invoice or export 
finance.

On the whole economic recovery for SMEs 
is underway with our research showing that 
businesses have the confidence to consider 
taking the necessary steps to entering new 
markets. However the evidence clearly suggests 
that businesses cannot do it alone and the 
message emanating the survey indicates that 
government must do more to provide the 
support and assistance that the businesses 
need. As a leading invoice finance specialist 
we intend to play our part to continue to fully 
support Irish SMEs in providing flexible funding 
to support both domestic and overseas activity.

Graham Byrne

Bibby Financial 
Services Ireland, 
Managing Director

Executive Summary
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GENERAl BuSINESS ACTIvITy 
Overall Business Confidence 

Overall the current level of business confidence is starting to show signs of improvement.  
The evidence suggests that businesses are at a turning point with larger companies and  
companies who are exporting recording strong levels of confidence. 

Base: All companies - 350

Would you say you have more, less or the same level of confidence 
about the state of the economy in 2013 in comparison with 2012?

 

TOTAL

Employees

 

Type

 

1- 3 4- 9 10+  
Any 

Indigenous
Any 

Export
  

Considering 
Exporting

350  131  100  119  340  115  63  

%  %  %  %  %  %  %  

 

More

The Same

Less

38  37  37  
48  

38  43  
31  

28  25  31  

31  

28  22  

19  

34  37  
32  

21  
34  35  

50  
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GENERAl BuSINESS ACTIvITy 
Looking back

To establish the context in which current export 
attitudes are based, overall business performance 
in the 2nd quarter of 2013 was compared with 
the same period over the previous two years. 
The comparison indicates that the business 
environment continues to improve and that 
we have moved from a negative to positive 
perception of the economy, confirming reports 

that recovery is underway. The indication in the 
2012 survey that the floor has been reached is 
underscored by this year’s small but nonetheless 
uplifting, move into positive territory with the 
number of businesses experiencing either the 
same or higher levels of business performance 
increasing from 49% in the 2nd quarter of 2011 
to 64% in the same period 2013. 

 

Business activity may be measured by gross income, chargeable hours worked or any 
equivalent measure of volume of activity appropriate in your business. How has your 
business performed in the first quarter of this year – from Jan to March? Were your 
results higher, lower or the same compared to the same period last year?

23 29  31  28  
36  36  

23 
20  

26  29  
25  28  

53 51  
43  43  37  35  

Gap (Pos V’s Neg)  - 30 -22  -12  -15  -1  +1  

1
st

 Qtr  2011  
Vs  

1
st

 Qtr  2010  
(353)  

%  

2
nd

 Qtr  2011  
 Vs  

2
nd

 Qtr 2010  
(351)  

%  

2011
 

 

 

1
st

 Qtr  2012  
Vs  

1
st

 Qtr  2011  
(353)  

%  

2
nd

 Qtr  2012  
Vs  

2
nd

 Qtr  2011  
(351)  

%  

2012
 

2
nd

 Qtr  2013
Vs  

2
nd

 Qtr  2012
(350)  

%  

1
st

 Qtr  2013  
Vs  

1
st

 Qtr  2012  
(353)  

%  

2013
 Higher

The Same

Lower
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BuSINESS ACTIvITy – INdIGENOuS v ExpORT 
Looking Back
With regard to export, the research reveals that exporters continue to fare better than indigenous 
only companies with recovery for them well underway, indicating that commentator’s analysis 
that export is the way out of recession is playing out. Nevertheless, despite their slower recovery, 
indigenous companies have now moved into positive territory (-21% vs +6%).  
 

To start with can you keep in mind that business activity may be measured by gross income, 
chargeable hours worked or any equivalent measure of volume of activity appropriate to 
your business. I am going to start by asking you three questions about how different aspects 
of your business have performed in the second quarter of this year – so from April to June.  
To start with, could you tell me whether your overall business activity has been higher, 
lower or the same compared with same period last year?

28  25  
32  33  37  

46  

20  28  

29  
22  

27  

24  

52  
46  

38  
46  

36  
30  

Gap (Pos V’s Neg) - 24  - 21  +6  - 13  +1  +16

Indigenous Only Any Export

  

2011  2012  2013  2011  2012  2013  
(244)  (247)  (228)  (103)  (95)  (115)  

%  %  %  %  %  %  

Higher

The Same

Lower
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Base: All companies - 350

Now I’d like to get your views on what you think will happen in the in the third 
quarter of the year – so from July to September? Could you tell me whether you 
think your overall business performance will be higher, lower or the same as the 
third quarter of 2012, so once again, comparing with a similar period last year.

Expect 
business 
levels to be 

28  25  

44  
33  

42  
49  

19  
32  

28  

22  

27  

31  

52  
43  

29  

46  

31  
20  

-24  -18  +15  -13  +11  +29  

 

 

 
 
 

2 nd 3 rd  Qtr  
2011  

2 nd 3 rd  Qtr  
2012  

2 nd 3 rd  Qtr  
2013  

2 nd 3 rd  Qtr  
2011  

2 nd 3 rd  Qtr  
2012  

2 nd 3 rd  Qtr
2013  

%  %  %  %  %  %  

Gap (Pos V’s Neg)

Indigenous Only Any Export

Higher

The Same

Lower

The research reveals something of a sea change in business confidence when looking ahead. The 
business community is now looking forward with considerable confidence to Quarter 3 with nearly 
double the number of indigenous companies expecting business to be higher for the same period 
last year. Those who are operating indigenous business only have moved to positive territory (-18% 
vs +15%). The outlook is also significantly more optimistic for businesses with exports in the mix 
with greater confidence that business will improve and export businesses are considerably more 
positive about the likely results of the third quarter compared to last year (+11% vs +29%).

BuSINESS ACTIvITy – INdIGENOuS v ExpORT 
Looking ahead
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BuSINESS PRIORITIES GOING FORWARD
Priorities for the remainder of the year are 
combined with keeping sales/ business 
coming in similar to last year, whilst 
developing new areas of opportunity  
and growth seem to be a main priority for 
businesses. The figures suggest that nearly 
triple the amount of businesses are interested 
in growth and expansion compared to  
2011 (13% vs 32%). The same level of 

businesses are concerned with keeping costs 
to a minimum whilst more companies are 
focused on maintaining/ increasing profit 
margins. A significant number of companies 
are keen on improving/ maintaining quality  
of products compared to the same quarter  
last year (8% vs 20%), indicating that cash 
flow management remains a challenge for 
many business owners.

 
 

As you face the remainder of 2013, what are your key priorities?

Base: All companies - 343

(All other answers less than 5%)

2011  

1st Qtr 

2012  

2nd Qtr 

2012  

2nd Qtr 

2013  

%  %  %  %  

That we keep sales/business coming in  51  48  61  61  

Develop new areas of 
business/growth/expansion/grow customer base  13  13  18  32  

That we keep costs to a minimum  29  26  29  29  

Maintain/increase profit margins  14  13  14  27  

Improve/maintain quality of products/service  13  8  8  20  

That we have sufficient working capital/cash  
flow/credit  19  20  17  18  

Retain/take on more staff/employment  17  15  13  12  

Increased/better marketing/advertising  8 5  8  10  

Being paid by our clients on time/collect debts  6  3  8  7  

Other 6  11  15  16  
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Which of the following statements best describes your level of interest 
and/or contact with International markets since Ireland has been in recession?   

Base: All companies - 350

71  

10  

6 

2  

12  

68

7 

5 

2  

17  

59  

8 

10  

4 

19  

Our interests are exclusively indigenous

Recession has not changed the way 
we operate, always exported and will 
continue to optimise sales

Recession in Ireland has galvanised 
us to be more proactive in export markets

Recession has caused us to move 
into export markets for the first time

Recession has made us think more 
about exports but we have not yet 
managed to make this happen

2011 (350)

2012 (351)

2013 (350)
%

 

 INTERNATIONAL MARKETS 
Comparing the last two years the evidence 
would suggest that the recession has impacted 
on Irish business operations by increasing 
the proportion that are interested and are 
galvanised to be more proactive in export 
markets; increasing in activity from 14% to 
22%. While the move to exporting is slow there 
is nonetheless a year on year increase in those 
considering exporting from 12% in 2011 to 
19% in 2013.



10

Bibby Financial Services Ireland
Irish Exporting Landscape Report 2013

 

What is preventing or hindering your company’s progress from 
moving into export markets?

Base: All non exporting

56 

44 

41 

38 

35 

18 

15 

14 

13 

6 

5 

15 

Goods and or services are 
unsuitable for export

Lack of resources

Lack of government support

Access to finance/credit availability

Lack of expertise and 
background knowledge

Overseas redtape

Fluctuating Exchange Rates

Inconsistent VAT rates & 
exemptions across different regions

Language Barriers

No interest

Lack of money / Too expensive

Other

%  

Indigenous 
Only  

Considering 
Exporting  

(216)  (63)  
%  %  

59  14 

43  71  

38  72  

35  66  

34  63  

17  19  

11  25  

11  29  

13  25  

7  4  

3  12  

17  2  

BARRIERS TO ExpORT
In terms of factors preventing a company from exporting, the barriers are multi-faceted with lack 
of resources, lack of government support, access to finance and lack of expertise/ background 
knowledge all having an impact. For those who are considering exporting there is a clear indication 
that the lack of support available, in particular from the government is hindering the export process 
with 72% citing lack of government support as a barrier.
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INCENTIvES TO ExpORT

 

What would encourage you to consider overseas opportunities?

Base: Those with goods and services that could be exported - 241

Indigenous Only  Considering  
Export Markets  

2012  2013  2012  2013  

79  48  

%  %  %  %  

On the ground support/assistance with practicalities in 
the target export market (e.g. distribution, resourcing, 
market research, language translation etc.)  

53  67  54  78  

More Government support - 
bursaries to encourage trading 

 
 

61  67  57  73  

On the ground support from Government 
bodies to help evaluate prospects 

58  68  61  69  

Access to finance/loosening of lending 
criteria/credit availability 

73  65  65  67  

More information from the Government or 
other bodies on trading outside the EU 

48  59  46  62  

More information from the Government or 
other bodies on trading within the EU 

66  53  64  53  

Other  16  26  19  17  

(All other answers less than 1%)

In terms of motivating an interest in exports, much 
of the factors encouraging companies to export 
that were cited in 2012 have been felt even 
more strongly in 2013 with businesses needing 
more support and assistance on the ground 
than ever before. Again, the drivers are multi-
faceted including on the ground assistance with 
practicalities in the target export market; more 
government support with regards to bursaries to 

encourage trading; on the ground support from 
government bodies to help evaluate prospects; 
more information from government or other 
bodies outside the Eu are all likely to encourage 
interest in overseas opportunities. Outside of 
government the only other area that is clearly 
deemed important by potential exporters is access 
to finance. 
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RATING Of GOvERNMENT pERfORMANCE
A new element to this year’s survey involved rating the government’s performance in terms of 
support and assistance provided to businesses. The survey found that companies do not rate the 
government performance very highly in terms of providing that much needed support. Overall only 
15% of all companies think the government is doing a good job in this area. Current exporters are 
slightly more positive but those considering export are the least favourable of all, only 5% believe 
the government is efficient here whilst half rate the performance as poor or very poor. 



13

Bibby Financial Services Ireland
Irish Exporting Landscape Report 2013

ExpORTING vOluME TRENdS 
In comparison with last year there has been 
positive growth in export sales with almost 
twice as many exporting companies claiming 
that their performance has improved since the 
same period last year which indicates a very 
positive move in the right direction. 
 

Would you say the volume of your exports for the first half of 2013 has increased, 
decreased or has stayed much the same when compared with last year?   

Base: All exporting companies

28  

51  

48  

37  

23  
13  

 

1
st

 Half 2011  
Vs  

1
st

 Half 2012  
%  

 
 

 

1
st

 Half 2012  
Vs  

1
st

 Half 2013  
%  

 
 Increased

Stayed much
the same

Decreased
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REGIONAl ChANGES IN ExpORTS
Comparing last year’s figures with 2013 it is very clear that most of the marked shift in export 
growth has occurred in the Eurozone (20% vs 51%). In terms of exporting to the BRIC (Brazil,  
Russia, India and China) countries and elsewhere there seems to be a lower level of confidence  
and expectation for growth in these markets. 

Comparing the first half of 2012 with first half of 2013, would you say you are more 
or less likely to export to?

Base: All exporting companies

20  

51  

8  

15  

22  

35  

48  

31  

31  

32  

48  

37  

27  

16  

18  

31  

8  

21  

5  

2  

43  

23  

22  

7  

2012

2013

2012

2013

2012

2013

More  
%  

The Same  
%  

Less  
%  

Don’t know/  
Do not export to 

this market  
%  

BRIC

Eurozone

Elsewhere
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pERCEIvEd ExpORT RISk
despite the opportunities for growth that have been identified outside the Eu, Irish companies 
considering exporting are reporting significant perceived risks in doing so across the various regions 
of the uS, ASEAN (China free Trade), BRICS and MIkT (Mexico, Indonesia, South korea and Turkey). 
This evidence would suggest that businesses considering exporting need more help and support  
to consider looking at these markets.
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FuNDING OPTIONS uSED
The evidence suggests that the very large 
majority of companies funded developments 
in the indigenous business compared 
with a third of businesses who funded 
export markets. Compared with last year 
there has been a significant increase in 
funding requirements used overall both in 

indigenous markets and particularly in export 
markets. The most popular types of funding 
mechanisms include personal savings, bank 
overdraft, credit cards followed at much lower 
levels by bank loans, financial assistance from 
friends and invoice or export finance. 

 

Which, if any, of the following funding options have you used in the last twelve 
months to fund your indigenous business? And which have you used to fund any 
current or potential exporting business?

Base: All exporting companies

 
To Fund  Indigenous Business  To Fund Potential Export 

Business  

2011 2012 2013 2011 2012 2013 

Base:  All companies  350 351 350 350 351 350 

% % % % % % 

Bank overdraft  37 36 46 9 6 13 

Personal savings  36 34 53 5 6 12 

Bank loan 23 18 25 4 2 7 

Credit cards 23 30 44 5 6 12 

Financial Assistance from 
friends/family  12 10 16 4 2 4 

Invoice Finance  7 8 15 2 2 3 

Government funding initiatives  6 6 8 2 2 3 

Export invoice finance  - - - 1 1 3 

Invoicez discounting  - - 14 - - 3 

Other - (please specify)   4 7 2 1 5 

ANY of these/have not used 
external  finance in the last 12 Mths 74 71 19 14 33 
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FIELD WORK
Interviewing was conducted through 
Behaviour & Attitudes Computer Aided 
Telephone Interviewing unit (CATI) at 
Milltown House in Dublin. 

Interviews were conducted with the owner/
Chief Executive of each selected company.

Fieldwork on the project was conducted 
between the 23rd July – 6th August 2013.

All interviewing was centrally supervised and 
quality control verification was conducted on 
15% of interviews undertaken.
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Third floor
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Bibby Financial Services is proud to be supported by our parent, Bibby Line 
Group which has 200 years of trading experience that we draw upon to truly 
understand the challenges you face year after year and why we know how vital 
flexible, responsive solutions are to growing your business.


